WIZZO / BRAND GUIDE

Direction people can feel.

ldentity and applications / 2026

Existing identity. New operating guidance is pending review.

MIKE CHAVES / WIZZO BRAND GUIDE

Wizzo is an Al momentum companion: a
broad ambition becomes one clear next
move, with progress made visible. This
guide brings the existing identity and Living
Observatory direction into practical use.

Coreidea

Clarity with a sense of possibility.

Tone

Direct, encouraging and specific.

Principle

Atmosphere supports focus. Intelligence explains
without pretending authority.
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IDENTITY

Use the real Wizzo marks.

Full wordmark and compact hat mark.

‘Wizzo

The full-color and white-wordmark assets identify the product. Preserve the supplied artwork and aspect ratio. The compact hat has a black backing;
use it on black or within an intentional black tile.

Full mark Compact mark Distinction
Use the dark wordmark on light backgrounds and the Use the supplied hat on black when the name is The Observatory orbit icon is a navigation emblem; it
white wordmark on dark backgrounds. already present or space is limited. is not a replacement for the Wizzo wordmark.
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LOGO RULES

Protect legibility before decoration.

Practical operating rules for the existing assets.

Keep the mark separate from busy imagery
and controls. Use the supplied assets
without stretching, relettering, recoloring or
substituting a generic wizard symbol.

Clear space

Proposed minimum: one quarter of the visible
mark height on each side. Increase it near
high-contrast content.

Small use

H = mark height - Clear space =2 H on every side The supplied hat is not a transparent cutout. Use
its black backing intentionally. Page 9 shows a 36

px header application at actual size.

Asset limits

Full-mark raster assets support the existing
identity. A reviewed vector master could improve
scaling; preserve the original artwork.

INCORRECT / Clipped artwork

CORRECT / Original proportions
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COLOR

Assign color a job.

Depth, action, context and status.

The Observatory palette is a functional system. Void, Deep Space and Midnight form the environment. Ivory and
muted starlight carry reading hierarchy. Amber identifies the main action; cyan carries context and progress.

Canvas Panel Elevated Action Context Primary text

#050816 #091326 #111c38 #fO0aed?2 #42c7e5 #f5f0eb
Expression Status Restraint
Aurora supports the companion and Success, caution and danger accompany Do not use every accent together or assign
expressive moments. specific meaning and text. competing primary actions equal emphasis.
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TYPOGRAPHY

Character for display. Clarity for work.

Cinzel + Inter.

Cinzel gives major headings the Observatory character. Inter supports labels, reading, navigation and controls.
Keep display text brief and let long content use the working face.

CINZEL / DISPLAY CHARACTER

Inter / Working clarity in labels, controls and body copy.

Display Working text Content

Source Home headings use Cinzel 600 with Inter 400 for body; stronger weights for Use sentence case for most Ul copy. Avoid
tight leading. Figma uses available Bold 700 labels and controls. Source 750 treatments long all-caps sentences and ornamental
as a documented approximation. are approximated by Figma 700. tracking in body text.
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VOICE

Encourage an action. Explain a consequence.

Specific language builds trust.

Use language that makes the next action and its result easy to predict. A warm voice does not
require inflated praise or invented certainty.

Use Avoid Position independence

"Snoozed to tomorrow." "Review the move." Unsupported confidence, claims about a Name the destination or action. Avoid

"The move was not saved." person's inner state, and vague "something "alternatives below" when the layout can
went wrong" messages. place them beside the recommendation.
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COMPANION

Wisp belongs to the experience.

A shared visual and behavioral family.

Wisp is the astral companion, not the
corporate logo. Its warm core, asymmetric
silhouette and ribbon-like form remain
recognizable across eight states and four
size tiers.

Role

Guide attention and acknowledge progress.

State

Use product state as the input; essential status
stays available in text.

Restraint

Limit motion and scale so the task remains
primary.
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APPLICATION

An expressive product, a quiet reading surface.

Home demonstrates the identity in use.

A dark Observatory scene provides depth
() behind the interface. The primary card gives

the task a quiet surface. Amber marks the
GOOD TO SEE YOU’ MICHAEL' entry point, cyan organizes supporting
Let's turn the noise into one clear move. - context, and the Companion OCCUpieS a
bounded area.

QUIET ALTERNATIVES

RECOMMENDED NEXT MOVE

MAKE THE FIRST VISIBLE | | . . . "
VERSION T e One primary action per decision area.

Shape the onboarding trigger .
30 min - Product thinking Hlera rChy

Choose the smallest artifact that proves the idea is moving. Layout
CAMPAIGN PULSE

Why Wizzo picked this TRIAL OF EXPRESSION Use generous separation between task,
Choose the smallest artifact that proves the idea is moving. Bt S T T alternatives and broader progress.

Alternatives stay available below without replacing this move.

4 of & moves - View campaign

5min - Creative focus - Visible progress COhSiStency

Carry the same text, surface and status roles into

onboarding and recovery.

» Adjust this recommendation

67% current campaign
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APPLICATION

Compact identity still needs room.

Header, avatar and confirmation use.

Header / 36 px hat at 1x Celebrating

At small sizes, use the existing hat with a clear product name or accessible label. At larger product moments, use Wisp to provide presence. Brand
expression should never be the only explanation of what changed.

Navigation Avatar Confirmation
36 px hat with product name and a labeled home link. Retain the supplied black backing in a deliberate black Combine restrained celebration with explicit
Check at 100% scale; retain the black backing. tile; do not assume transparency. confirmation text and continuation.
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SOURCE / APPLICATION REVIEW

Maintain one identity.

Source mapping and review checklist.

The guide consolidates existing product direction and assets. Proposed clear-space guidance is
a new operating recommendation; it is not presented as a historical standard.

Identity files Product direction Application review

apps/web/public/wizzo_logo_color.png; docs/design/ Check the actual-size mark, background

wizzo_logo_white.png; WIZZO_LIVING_OBSERVATORY_V1.md contrast, type hierarchy, one primary action

wizzo_logo_hat_color.png. and WISP_COMPANION_V2.md. and state text before accepting an
application.
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