BRAND GUIDE - IDENTITY

Playfold’s existing identity

Playfold uses an outlined blue gamepad inside an opaque black rounded square, paired with the product name. The existing
mark anchors the interface; it is not an origami or folding symbol. Wizzo Labs is the publisher relationship, not a substitute

product mark. Use the supplied source asset and native text for editable lockup examples. Keep the mark’s proportions and
built-in inset intact.

Playfold

A Wizzo Labs product

existing identity

PLAYFOLD / Brand guide / 01 - Editable page Inspect identity lockup —


https://www.figma.com/design/lNKpvksDNg6rK1D6S98XRQ?node-id=5-122
https://www.figma.com/design/lNKpvksDNg6rK1D6S98XRQ?node-id=7-22

BRAND GUIDE - CLEAR SPACE

Give the mark room

This guide recommends external clear space equal to one quarter of the mark’s displayed width. Measure from the square’s
outer edge, not from the inset gamepad drawing. The internal black padding is part of the asset and does not replace
external clear space. Apply the same exclusion zone around a mark-and-wordmark lockup. This is a documented guideline
for new compositions, not a claim about a pre-existing brand standard.

Give the mark room to read.

Proposed guide: x = one quarter of mark width. Keep x clear on every side. Preserve the opaque black rounded-square container.

recommended guideline

PLAYFOLD / Brand guide / 02 - Editable page Inspect clear space —


https://www.figma.com/design/lNKpvksDNg6rK1D6S98XRQ?node-id=5-130
https://www.figma.com/design/lNKpvksDNg6rK1D6S98XRQ?node-id=5-134

BRAND GUIDE - SMALL APPLICATIONS

Check the mark at its real size

The browser favicon and application navigation have different jobs. Show the existing asset at 16, 24, 26 and 32 pixels
without enlarging the examples. This guide recommends 24 pixels or larger for new interface lockups, with the 16-pixel
favicon treated as a constrained browser use. Keep the whole square visible. Judge thin-line clarity at actual size before
accepting an export.

16 px 24 px 26 px 32 px

Browser favicon Recommended minimum Footer application Header application

recommended sizing guideline

PLAYFOLD / Brand guide / 03 - Editable page Inspect actual sizes —


https://www.figma.com/design/lNKpvksDNg6rK1D6S98XRQ?node-id=5-138
https://www.figma.com/design/lNKpvksDNg6rK1D6S98XRQ?node-id=5-142

BRAND GUIDE - CORRECT AND INCORRECT USE

Preserve the silhouette and backing

The black square is an intentional part of the mark. Keep its aspect ratio, corner shape, stroke color and inset. Do not stretch
the gamepad, clip the square, recolor it to match a status, or treat black as transparent. Place the complete asset on its

intended surface and let spacing separate it from content. Status and action colors belong to interface elements, not ad hoc
logo variations.

= =

Correct / original Incorrect / Incorrect / no Incorrect /
stretched backing recolored

existing asset constraints

PLAYFOLD / Brand guide / 04 - Editable page Inspect correct and incorrect use —


https://www.figma.com/design/lNKpvksDNg6rK1D6S98XRQ?node-id=5-146
https://www.figma.com/design/lNKpvksDNg6rK1D6S98XRQ?node-id=5-150

BRAND GUIDE - PALETTE ROLES

Color tells the reader what matters

Use canvas and surface roles to establish depth, text roles to establish reading order, and accent roles to identify purpose.
Blue marks play actions, pink marks source context and violet identifies Refold where supported. Success, warning and error

communicate state with text and symbols. The identity’s legacy blue remains in the mark; it does not need to equal every
action color.

source-backed palette

PLAYFOLD / Brand guide / 05 - Editable page Inspect color roles —


https://www.figma.com/design/lNKpvksDNg6rK1D6S98XRQ?node-id=5-154
https://www.figma.com/design/lNKpvksDNg6rK1D6S98XRQ?node-id=5-158

BRAND GUIDE - TYPOGRAPHY

Use a practical reading hierarchy

The product uses a platform system-font stack. These editable Figma documents use Roboto, a verified working face that
also appears in that fallback stack. The design styles cover captions, small text, body, labels, headings, titles and display text.
Keep operational explanations readable and distinguish labels from body copy through weight and spacing. This
documentation choice does not change the application’s font configuration.

48 / 54 - Black Signal Range

32 /40 - Black Clear the signal targets

24 / 32 - Bold Ready — saved privately

16 / 24 - Regular Reopen the same game without a new interpretation.

14 / 20 - Regular  Source author - Alex Rivera

12 /16 - Regular  SIMULATED PUBLISHED FIXTURE

design font mapping

PLAYFOLD / Brand guide / 06 - Editable page Inspect typography —


https://www.figma.com/design/lNKpvksDNg6rK1D6S98XRQ?node-id=5-162
https://www.figma.com/design/lNKpvksDNg6rK1D6S98XRQ?node-id=5-166

BRAND GUIDE - IMAGERY

Show the right image in the right frame

Source illustrations, gameplay scenes and discovery thumbnails serve different purposes. Preserve a source image’s identity
and label a simulated game scene honestly. Playfold's shelf cards use 16:9 imagery; feature cards use a wider 2.25:1 frame.

Crop intentionally for those placements without stretching. The safe signal-grid source fixture is a 200x120 illustration, not a
screenshot of actual gameplay.

SHELF / 16:9 WIDE CARD / 2.25:1
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Source illustration - 200 x 120
Preserve identity and proportions.

Gameplay fixture - not source art

source-backed ratios; fixture treatment

PLAYFOLD / Brand guide / 07 - Editable page Inspect image crops —


https://www.figma.com/design/lNKpvksDNg6rK1D6S98XRQ?node-id=5-170
https://www.figma.com/design/lNKpvksDNg6rK1D6S98XRQ?node-id=5-174

BRAND GUIDE - ICONS AND VOICE

Speak through explicit actions

Use familiar interface icons with labels that name the action and consequence. A lock reinforces Private; it does not replace
that word. Create and save privately describes an outcome. Recover saved work — no new interpretation describes a
boundary. Avoid promises about speed, quality or publication. The same source, game and action language must remain
consistent across a card, a result receipt and a mobile control.

v/ Private — Create and save I Recover saved work
Only you can open this saved privately No new interpretation.
game. Name the action and its

persistence conseqguence. Explain when recovery is
The symbol reinforces explicit unavailable; retain the game
visibility text. Do not promise instant or public identity.

creation.

source-backed language; recommended application

PLAYFOLD / Brand guide / 08 - Editable page Inspect voice examples —


https://www.figma.com/design/lNKpvksDNg6rK1D6S98XRQ?node-id=5-178
https://www.figma.com/design/lNKpvksDNg6rK1D6S98XRQ?node-id=5-182

BRAND APPLICATION / HOMEPAGE

Let the product carry the identity

The homepage applies the existing mark, dark surfaces and blue play accent to the product proposition. Source imagery and
game artwork have distinct jobs, while the public examples give the invitation something concrete to point to.
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in the browser—no install required.

Play the featured game

Existing homepage application. Marketing navigation and source-to-game storytelling use the same product identity as the app.

PLAYFOLD / Brand guide / 09 - Editable page Inspect homepage application —


https://www.figma.com/design/lNKpvksDNg6rK1D6S98XRQ?node-id=40-2
https://www.figma.com/design/Fvg2ULLsIr6kLNEIYcD6Ic?node-id=106-985

BRAND APPLICATION / DISCOVER AND MOBILE PLAY

Stay recognizable across contexts

Compact navigation, dark content surfaces and explicit game attribution carry the identity into browsing and play.
Responsive composition changes the arrangement; it keeps the selected game and visual roles recognizable.
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Native mobile Discover and public-game designs. Artwork belongs to the selected public game; the platform’s text and controls remain editable.

PLAYFOLD / Brand guide / 10 - Editable page Inspect mobile product Ul —


https://www.figma.com/design/lNKpvksDNg6rK1D6S98XRQ?node-id=40-19
https://www.figma.com/design/Fvg2ULLsIr6kLNEIYcD6Ic?node-id=86-928
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